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DISCLAIMER salbie

This presentation has been prepared solely for use at this meeting. By attending the meeting where this presentation is made or accessing this presentation, you agree to be bound by the following
limitations. This material is given in conjunction with an oral presentation and should not be taken out of context.

This presentation has been prepared for information and background purposes only. It does not constitute or form part of, and should not be construed as, an offer of, a solicitation of an offer to buy,
or an invitation to subscribe for, underwrite or otherwise acquire, any securities of SABIC (the “Company”) any other existing or future member of the SABIC Group (the “Group”) or any other company
including Saudi Aramco, nor should it or any part of it form the basis of, or be relied on in connection with, any contract to purchase or subscribe for any securities of any such company or with any
other contract or commitment whatsoever. This presentation does not constitute a prospectus in whole or in part, and any decision to invest in securities should be made solely on the basis of the
information to be contained in a prospectus and on an independent analysis of the information contained therein.

Any assumptions, views or opinions (including statements, projections, forecasts or other forward-looking statements) contained in this presentation represent the assumptions, views or opinions of
the Company as of the date indicated and are subject to change without notice. All information not separately sourced is fromm Company data and estimates. Information contained in this

presentation related to past performance is not an indication of future performance. The information in this presentation is not intended to predict actual results, and no assurances are given with
respect thereto.

The information contained in this presentation has not been independently verified, and no representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or
correctness of the information contained herein, and no reliance should be placed on it. Neither the Company nor its affiliates, advisers, connected persons or any other person accepts any liability
for any loss howsoever arising (in negligence or otherwise), directly or indirectly, from this presentation or its contents or otherwise arising in connection with this presentation. This shall not,
however, restrict or exclude or limit any duty or liability to a person under any applicable law or regulation of any jurisdiction which may not lawfully be disclaimed (including in relation to fraudulent
misrepresentation).

This presentation includes “'forward-looking statements.” These statements contain the words “anticipate,” “believe,” “intend,” “estimate,” “expect” and words of similar meaning. All statements
other than statements of historical facts included in this presentation, including, without limitation, those regarding the Company’s financial position, business strategy, plans and objectives of
management for future operations (including cost savings and productivity improvement plans) are forward-looking statements. By their nature, such forward-looking statements involve known and
unknown risks, uncertainties and other important factors that could cause the actual results, performance or achievements of the Company to be materially different from results, performance or
achievements expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding the Company’s present and future
business strategies and the market environment in which the Company will operate in the future. These forward-looking statements speak only as of the date of this presentation. Each of the
Company, the relevant Group entities and their respective shareholders, agents, employees and advisers, expressly disclaims any obligation or undertaking to update any forward-looking statements
contained herein. You are urged to consider these factors carefully in evaluating the forward-looking statements in this presentation and not to place undue reliance on such statements.

This presentation is not directed to, or intended for distribution to or use by, any person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such
distribution, publication, availability or use would be contrary to law or regulation of such jurisdiction or which would require any registration or licensing within such jurisdiction. Any failure to comply
with these restrictions may constitute a violation of the laws of other jurisdictions.

The information contained in this presentation is provided as of the date of this presentation and is subject to change without notice.
Note: with reference to ICIS in this presentation, ICIS has not seen or reviewed any conclusions, recommendations or other views that may appear in this document. ICIS makes no warranties, express

or implied, as to the accuracy, adequacy, timeliness, or completeness of its data or its fitness for any particular purpose. ICIS disclaims any and all liability relating to or arising out of use of its data
and other content to the fullest extent permissible by law.




POSITIVE INDICATORS FOR MACROECONOMICS OUTLOOK
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GLOBAL GDP growth in Q2
2024 was at 2.6%

PETROCHEMICALS INDUSTRY
saw a positive signs with an E@

improved PMI & slight easing
of monetary policy
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MAXIMIZING VALUE IMPACT FOR OUR STAKEHOLDERS
KEY MESSAGES

ADVANCING COMMITMENT TO BEST IN CLASS IN Q
@ ENVIRONMENT, HEALTH, SAFETY AND SECURITY HIGHLIGHTS

TRANSFER OF HADEED OWNERSHIP AS PART OF OUR
=S | GURNEY IN PORTFOLIO OPTIMIZATION

coz
Ts || INCREASED DIVIDENDS DISTRIBUTION BY 6% FOR 15T 0.07 LAUNCHING CERTIFIED
Total TRIR PRODUCTS PORTFOLIO

EARNED A GOLD MEDAL FROM ECOVADIS, PLACING US
IN THE TOP 5% OF SUSTAINABILITY-RATED COMPANIES
WORLDWIDE

-

{J_ RECOGNIZED SABIC FUJIAN COMPLEX AS THE TOP 10
{1 “INVESTING IN CHINA”

s |

US$ 1.36 Bn.
1St HALF DIVIDENDS

v,

D

ECOVADIS
GOLDEN AWARD

*Total Recordable Incident Rate



COMMITTED TO DRIVING FORWARD KEY PRIORITIES TO BE THE PREFERRED Saliu
WORLD LEADER IN CHEMICALS

* Enabling growth in low carbon
ammonia, urea & specialized agri-
nutrients

» Strategic divestment of Hadeed reflects
our commitment to core business focus

SUSTAINABLE VALUE CREATION . ' '
PROFITABLE EXISTING BUSINESS « Delivery of synergy benefits with Saudi
GROWTH Aramco of US$ 2.08 Billions cumulative

to date

. Customer business growth * SABIC certified low Carbon methanol

through differentiated solutions launching
and products MARKET OUTREACH INNOVATION  Certified circular polymers production
AND CUSTOMER & ESG advancement

« Enhancing our sales capability with INTIMACY
full deployment of Customer

. . * 100% recyclable solar panels Installation
Relationship Management system

made from SABIC® products
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MARKET CONDITIONS REMAIN DYNAMIC
Q224 Q324
END |NDUSTRY Demand trend? Demand trend3
(QOQ) (Q0Q) Packaging
Packaging () ® Others
Buildi & C tructi
uliaing onstruction . . Hygiene&
Healthcare
Agricult
gricuture ® ® Building &
Consumer Goods ® P Electrical & SALES Construction
Electronics 1
) Automotive VO LU M E S
Transportation [ o
g - Industrial
Industria o o — Agriculture
Automotive ® ® Transportation —
Electrical & Electronics ® ® I
Consumer
: Goods
Hygiene & Healthcare P P
® Improve @ Stable ® Contract

>1% vs. Last quarter <-1% vs. Last quarter

Source: SABIC. "Direct or indirect sales. ? Industry demand trend in Q2 24 vs Q1 24. 3 Industry future trend in Q3 24 vs Q2 24. 6



PROFITABILITY ENHANCED THROUGH A STRATEGIC EMPHASIS ON DRIVING L
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INCREASED SALES AND OPTIMIZING CONTRIBUTION MARGIN
O
Q2 2024
RESULTS US$ 9.52 Bn. US$ 1.52 Bn. 16%
REVENUE -=-} EBITDA' I:I EBITDA MARGIN —
7
9% REVENUE GROWTH QoQ DUE 26% IMPROVEMENT QoQ DRIVEN BY ENHANCED COMPARED TO 14% IN
TO HIGHER SALES VOLUME BOTH HIGHER SALES VOLUME & PREVIOUS QUARTER
CONTRIBUTION MARGINS
US$ 582 Mn. US$ 0.76 Bn. -0.09
NET INCOME?2 Tj CASH FLOW FROM NET DEBT / EBITDA
OPERATION3 A
I=s
US$ 516 Mn. IMPROVED QoQ US$ 1.4 Bn. EXCLUDING HADEED ROBUST FINANCIAL STANDING
DECONSOLIDATION EFFECT MAINTAINED A+/A1 STANDALONE

CREDIT RATING

In this and all the subsequent slides: USD/SAR Rate: 3.75; Certain figures and percentages have been subject to rounding adjustments. 1 EBITDA = Income from operations plus depreciation, amortization and impairment. 2 Net Income - Attributable to 7
equity holders to the parent. 3 for 15t Half of 2024
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EBITDA IMPROVEMENT WITH FOCUS ON SALES AND MARKETING EFFORTS sabia

EBITDAT (US$ Bn) KEY MESSAGES

I 1.52 @ SALES VOLUME HIGHER BY 1% QoQ

0\7’% dﬂ} cf)f) 0“7’1)

1.6
14
1.2

10 MAXIMIZING PROFIT BY FOCUSING ON

08 T== Key PRODUCTS VALUE CHAIN MARGINS

0.6

04

LEVERAGING OUR GLOBAL FOOTPRINT

e FOR HIGHER SALES

0.0

MINIMIZING THE IMPACT OF SUPPLY
0SS cHAIN CHALLENGES

EBITDA!

. 13.7% 14.9% 15.6% 9.5% 13.8% 16%
Margin

1 EBITDA = Income from operations plus depreciation, amortization and impairment. ~ *Miscellaneous 8



PETROCHEMICALS & SPECIALTIES HIGHLIGHTS
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Petrochemicals Price Index?
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80
Q123 Q223 Q323 Q423 Q124 Q224
: Al
1%
Polymers
SALES 40%
VOLUMES
Chemicals
59%
Sales Drivers Volumes Prices’
Q224 vs Q124 8% 1 2% 1

TIncluding FX & other factors. 22019 rebased to 100. Weighted average price for Petchem major products mix and regions

Petrochemicals EBITDA (US$ Bn.)

1.3
1.12
0.95

Q22023 Q12024 Q22024

Petrochemicals major products price

=5 index slightly improved QoQ

‘ A Methanol in chemicals have driven
= majority of higher sales volume QoQ

EBITDA of Petrochemicals & Specialties
I:I improved by 37% driven by higher sales
and product margins




AGRI-NUTRIENTS HIGHLIGHTS
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Agri-Nutrients Price Index?

130
10
70
50
Q123 Q223 Q323 Q423 Q124 Q224
Phosphate
15%
O,
Ammonia SALES 75%
10% VOLUMES
Sales Drivers Volumes Prices’
Q224 vs Q124 25% 1 19% |

TIncluding FX & other factors. 22019 rebased to 100. Weighted average price for Petchem major products mix and regions

Agri-Nutrients EBITDA (US$ Bn.)

0.25
0.23 0.22

Q22023 Q12024 Q22024

Prices were under pressure due to
seasonality

‘ » Agri-nutrients sales volume were higher
~  due to rescheduling of shipments from
Q1-24 to Q2-24

10



FINANCIALS SUMMARY

Sl

sabia

|]|:||:| EBITDA Improvement driven by
continued focus on margins

Robust Balance Sheet with flexibility
& to navigate the current low of industry
cycle and grow the business

Portfolio Optimization is a priority to
’T/ drive improved returns and reallocated
capital to higher margin opportunities

M



GOING FORWARD

OUR FOUCS —

Maximizing long term value creation for
our stakeholders through,

@

F X

~~*| Strategic portfolio optimization !
»
K | : :
N = ! Restructuring underperforming
ﬁ:‘ O — H assets
’
= e i R 7._
. A T ’\ . e . - .
2024 CDUTLOOK ' QA/ Prioritizing sustainability &
“ INnnovation
2024 Outlook Capex Outlook I

Global GDP growth rate
is estimated at 2.7%

\ \ l

15 )

US$ 4.0 to 5.0 Bn.

¥
!

uﬂgﬂn

Maintaining capital discipline

/ A
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’? Questions & Answers

13



SABIC INVESTOR RELATIONS ENGAGEMENT
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CONTINUOUS DIALOGUE
>

et

INVESTORS

FIND MORE INFORMATION ON:

Website: www.sabic.com/en/investors
E-mail: IR@SABIC.com
Calls & WhatsApp: +966 530013051

14


http://www.sabic.com/en/investors
mailto:IR@SABIC.com







Sl

sadbia
FINANCIAL PERFORMANCE
(US$ Bn.) Q2 24 Q124 % Var Q223 % Var H1 24 H1 23 % Var
Revenue 9.52 8.72 9% 9.09 5% 18.24 18.81 3%
Income from Operations (EBIT) 0.56 0.32 74% 0.44 28% 0.88 0.91 3%
EBITDA 1.52 1.2 26% 1.35 13% 2.72 2.68 1%
Net Income 0.58 0.07 787% 0.31 85% 0.65 0.49 32%
Free Cash Flow' -0.38 -0.09 . 0.11 . -0.48 1.1 .
Sales Drivers Volumes Prices? Key Ratios Q224 Q124 Q223 H124 H123
Q224 vs. Q124 T2 2% | EBITDA margin (%) 16 14 15 15 14
(o) (o)
Q224 vs. Q223 1% 1 4% 1 Net Debt / EBITDA (x) -0.09 017 -0.39 -0.10 -0.40
H124 vs. H123 3% | 0% 1

1 Free Cash Flow = net cash from operating activities minus capital expenditure. Capital expenditure = Purchase of tangibles and intangibles, net. ? Includes FX & other factors. 17
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